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Markets & BusinessNews Update
Emcore reduces its losses after 
higher-than-expected revenues 
Component and subsystem
maker Emcore Corp. of
Somerset, New Jersey, USA has
reported revenues for its fiscal
Q4/2005 (to end September) of
$37.0m, up 11% sequentially
and 45% year-on-year.All three
segments grew: Electronic
Materials and Devices, $3.5m
(up 6% sequentially and 35%
year-on-year); Photovoltaics,
$9.3m (up 6% sequentially and
12% year-on-year); Fiber Optics,
$24.2m (up 15% sequentially
and 66% year-on-year). Fiscal
2005 revenues were $127.6m,
up 37% on 2004’s $93.1m.
Q4/2005 net loss was $4.6m,
down from $6.9m in the June
quarter and $9.6m a year ago.
Also, Gelcore, Emcore’s joint
venture with General Electric
Lighting, returned to profitabili-
ty on moving its plant to
Mexico.
With record order backlog of
$40.2m, Emcore has raised its
revenue estimates for fiscal
Q1/2006 to $39m.“We have
exciting opportunities to enter
the terrestrial solar cell market
with our world-leading 35%
efficient solar cell,” says presi-
dent and CEO Reuben
Richards.
* Nuna 3, a car covered with
about 9m2 of Emcore’s triple-
junction GaAs solar cells, won
September’s 1900 mile 
2005 World Solar Challenge
from Darwin to Adelaide,
Australia in a record 29 hours,
11 minutes (an average speed
of over 60 miles per hour).
* In November Emcore
acquired privately held
Phasebridge Inc. of Pasadena,
CA, USA, including its specialty
products, technologies, and
business. Founded in 2000,
Phasebridge supplies multi-chip
system-in-package optical mod-
ules and subsystems, including
fibre-optic gyroscopes (FOG)
for weapons and aerospace
guidance, radio frequency (RF)
over fiber links for device
remoting and optical networks,
and emerging technologies
such as optical RF frequency
synthesis and processing and
terahertz spectroscopy.
Operations will be integrated
into EMCORE’s Ortel division
in nearby Alhambra, CA. Core
technical and engineering staff
have joined EMCORE.
“Together with the technology
and product portfolio of Ortel
and the recently acquired JDSU
Specialty business, Ortel will be
able to offer a broad set of
component and subsystem
solutions in the FOG, RF,
microwave, and terahertz prod-
uct markets,” said Dr. Hong
Hou,Vice President and
General Manager of Ortel.
“Our customers will be able to
benefit from an expanded prod-
uct portfolio,” said Dr. Ronald
Logan, Jr., Phasebridge’s
founder and now Ortel’s Chief
Engineer and Managing
Director of Specialty Business.
Consequently, EMCORE expects
that its fiscal 2006 revenues
will be boosted by approxi-
mately $2m.
Test & measurement drives growth 
For its fiscal Q1/2006 (to end-
September 2005), JDSU of San
Jose, CA, USA had revenues of
$258.3m, up 45% on the June
quarter’s $170.9m and up 33%
on $194.5m a year ago.
Revenues comprised:
Optical Communications (39%),
Communications Test and
Measurement (37%), and
Commercial and Consumer
(24%); North America (62%),
Europe (23%), and Asia-Pacific
(15%). Net loss was cut to
$67.0m from $145.7m (though
still up on $36.0m a year ago).
“Reflecting JDSU’s more diversi-
fied business model, we
achieved significant gross 
margin improvement driven by
the strong performance of our
recently acquired Communi-
cations Test and Measurement
business,” said CEO Kevin
Kennedy. For the December
quarter, JDSU expects revenue
of $300-320m.“We remain on
track to achieve $88m of previ-
ously announced annualized
cost savings by the end of fiscal
2006”, Kennedy adds.
* JDSU has completed its acquisi-
tion (announced in September)
of Agility Communications Inc.,
which is a provider of widely
tunable laser solutions for opti-
cal networks. JDSU paid about
$67m for the company (includ-
ing about $57m in stock and
$10m in cash).
Adding tunable laser solutions
expands JDSU’s portfolio for the
‘agile’ network, the company
says.Tunable lasers simplify the
deployment of high-speed, metro
and long-haul networks and
enable next-generation services.
Agility has been selling tunable
transmitter and transponder
products to top-tier customers,
including Siemens, Marconi,
Mahi Networks,Tropic
Networks, and ECI. JDSU says
that many service providers have
either already migrated or
announced plans to move to
tunable solutions for agile,
optical networks, including
AT&T, SBC, Deutsche Telekom,
and Verizon.
Growth seen in
fibre-optic test
market
The revenues for fibre-optic
test equipment markets grew
to US$610m in 2004 and will
reach US$880m in 2011,
according to a report by Frost
& Sullivan.
The growing use of fibre to the
curb/home/premise (FTTx)
will broaden demand for multi-
media services such as high-
definition TV and music down-
loads, boosting profits for net-
work operators.
Deployment of FTTx is also
benefiting markets for optical
light sources, power meters,
loss test sets and time-domain
reflectometers, as is the
increasing demand for high-
speed networks.The installa-
tion and maintenance segment
of the market is expected to
grow accordingly.
Fibre sensors
on course
Revenues for fibre-optic-based
sensors will grow from today’s
$288.1m to $304.3m in 2006,
accordign to Business
Communications Co. Inc. in its
report Fiber Optic Sensors.
Revenues will grow at an aver-
age rate of 4.1% to $371.8m by
2011. But to emerge from
niche applications, prices must
drop significantly.
Estimated at $214.8m in 2005,
the market for extrinsic sen-
sors, which are used in the
telecommunications industry, is
expected to grow at a rate of
4.1% until 2011, reaching a 
revenue value of $274.4m.
The intrinsic sensor market –
forecast to grow at a rate of 4%
to $97.4m – is lagging in some
application markets. Intrinsic
sensors are primarily used in
military applications, which are
often specialised and seldom
lead to mainstream markets.
